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Social Media Planning

Aim: A social media planner helps with engagement and when done right helps build
community.

A Social Media planner or calendar is simply planning your year with projects and posts to
help maintain presence across social media (either on one platform or multiple).

Date, Time & considering your intended audience.

From the outset you may wish to think about a specific date and time.

according to sproutsocial.com it is best to post between 9am and mid afternoon on
facebook. But this will depend on your target demographic (retireds or young adults will
generally differ).

Facebook Global Engagement sproutsocial

HNNNNENNEEE

12 1 2 3 45 6 78 91M 1121 2 3 45 6 7 8 9101
AM PM

Lowest Engagement Highest Engagement

Once you have established a correct date and time, you may also find scheduling a post less
stressful (setting aside a designated time of the week to create your posts and content, but
be careful not to plan to far in advance as real life contexts could render posts
inappropriate).
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SproutSocial.com also points out the chosen topic of your post will also affect it’s popularity.
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Platform, Consistency & Accessibility

Posting regularly and in the same place can help build a community, asking questions rather
than just signposting may also help, but be consistent (with how often and when you post).
However, the format of the content doesn’t necessarily have to be: try to get a balance
between video, photos and text (please note: when creating videos subtitles are important:
for both accessibility and for those watching videos on mute. Also when posting photos
remember to provide a description of photos for alternate text to describe photos for the

visually impaired).

Content advice: Is there content that your church is already generating? With the right
permissions you could use content from a livestream, or audio from a sermon for a

podcast or promotional video.
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Brand strategy and engagement

When creating content it’s also important to think about your ‘brand’, how are you wanting
to portray the church? (is this something already discussed? Quirky and informal is different
from professional and direct). Consider how your community might engage with the post; if
you are stuck for ideas look to other churches, charities and organisations to see how they
try to engage with others. Another important strategy question is have you agreed a
budget? To get the best out of some posts may benefit from some limited advertising,
depending on your target audience).
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Relevant Calendar of Events

Know your context, think about important national events and key dates, national holidays
etc, as well as national days of remembrance. Be aware of local events and times when
locals gather. Also don’t be afraid to inform and educate about Church calendar days too.

New years Day

Covenant Service

Week of prayer for Christian Unity
Chinese New Year

Shrove Tuesday

Ash Wednesday

Lent

Mothering Sunday

Palm Sunday

Holy week

Easter

Church Anniversary

Wesley Day/Aldersgate Sunday
MHA

Bible Month

Summer Holidays

Methodist New year farewells and welcomes
Harvest Festival

All hallows eve/All Saints Day
Bonfire night

Remembrance Sunday/Day
Advent

Christmas

New Years Eve.



